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The Effectiveness of Fear Appeal in Picture and Message of Print Media Towards
Global Warming Campaign
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Abstract

The objectives of this study were to 1. study audience’ s media exposure and media
using in global warming campaign 2. study audience’ s reaction and measure the
effectiveness of global warming campaign by using picture and message. The survey research
was conducted using questionnaires to collect data from 400 samples who live in Bangkok,
age for this research is between 15-55 years old and upper 55 years old. Researcher compared
audience’s opinion in the positive picture and message with audience’s opinion in the
negative picture and message. The findings revealed that negative picture and message can
make attraction to interest in global warming, negative picture and message can make
samples comply with, negative picture and message help them to make the decision in global
warming operation.
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